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 I've had XM Radio since January and find it a valuable companion while driving long
distances. XM offers diverse programming, without advertising on most channels, and 
I can always find something engaging. XM offers a new kind of radio with nominal 
monthly charges. These charges are a small price to pay for quality sound and few 
commercials. To compete in the marketplace, XM has recently begun providing traffic 
and weather information for large metropolitan areas. Please do not restrict their 
ability to provide such services to protect traditional radio stations from 
competition. They should compete by offering superior programming, rather than with 
FCC intervention against new competition. Over-the-air  TV/radio broadcasters seem 
to think they own all eyeballs and ears in their markets. Don't stop XM and Sirius 
from offering a superior service! 
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